
hello!
i’m robin krupnick 
& this is my resume.

robinkrupnick.com
robin.krupnick@gmail.com

educationeducation
MICAMICA
maryland institute college of art 
BFA CUM LAUDE
GRAPHIC DESIGN
& ART HISTORY

lovesloves
techno
baking bread
Restaurants
LONG DOGS
the color pink

analoganalog
s k i l l ss k i l l s

digitaldigital
s k i l l ss k i l l s
PHOTOSHOP

ILLUSTRATOR
INDESIGN

AFTER EFFECTS

sketching
HAND LETTERING

ILLUSTRATION
COMMUNICATION

what i didwhat i did what i madewhat i made

OLIVER AGENCY  —  pernod ricard
ASsociate creative director

OVERSEEING 15+ BRANDS ACROSS 
PERNOD’S spirits PORTFOLIO (MOST 
NOTABLY ABSOLUT, MALIBU, KAHLUA), 
LEADING CONCEPT MEETINGS with BRAND 
STAKEHOLDERS, MANAGING JUNIOR AND 
PRODUCTION DESIGNERS, DESIGNATED  
ON-SET CREATIVE REPRESENTATIVE, All 
while building NET-NEW CREATIVE 
ACROSS all BRAND touchpoints.

•	 concept decks for productions and photoshoots
•	 e-commerce photography & lifestyle shoots
•	 key visuals for digitial, print, social, out of home
•	 Partnerships with major national brands                   

(wicked (movie not play), ocean spray, NFl, nba, ETC )
•	 led content capture from concept,  into pre 

production, on-set shooting, and post production
•	 MANAGED A TEAM OF JUNIOR & PRODUCTION DESIGNERSN
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what i madewhat i madeWHAT I DIDWHAT I DID

EDITH’S SANDWICH COUNTER
freelance ART DIRECTION & DESIGN

after falling in love with the 
sandwiches at edith’s in 2020, i 
reached out and developed a 
relationship with the shop’s owner 
/ founder. i began helping out with 
one-off print requests, and wound 
up designing merch, menus, and much 
more, eventually helping them build 
out a consistant id for the brand.

•	 FLEXIBLE brand IDENTITY REFERENCING OLD-SCHOOL 
NY DELI COUNTERS WITH A MODERN TWISt

•	 UNIQUE CREATIVE FOR LIMITED EDITION ITEMS
•	 customer & staff merchandise
•	 IN STORE MATERIALS	

•	 new store opening materials

•	 to go bags
•	 sandwich stickers
•	 rewards punch cards

•	 temporary / permanent signage
•	 permits deck (DOB & NY LANDMARKS)
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what i madewhat i madewhat i didwhat i did

WEST ELM
digital DESIGNER

rose through the ranks from 
production to digital design, and 
was elevated to the esteemed 
position of email lead. What did this 
mean? emails. lots and lots of emails. 
between the emails, i also got to 
work on a website redesign and get 
on set for social content capture.

•	 emails
•	 a COHESIVE VISUAL LANGUAGE FOR website redesign
•	 about a billion different e-commerce e-mails
•	 social-first video cuts & motion assets
•	 influencer story pages for brand partnerships
•	 Shadowed art directors for on-set experience
•	 emails
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what i madewhat i madewhat i didwhat i did

dolce vita
junior designer

helped out with a little bit of 
everything design at this steve 
madden spin-off. my big project 
was helping the creative director 
execute the les/nyc-centric 2019 
‘urban territory’ campaign.

•	 Environmental graphics for events
•	 Promotional materials (digital + print invites, 

‘thank you’ letters, gift notes to influencers)
•	 print collateral for all branded events
•	 seasonal lookbooks and sell sheets
•	 Assisted on social photoshoots
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